For this assignment, read the Marketing Myopia article and write a 2-3 page review.  Your paper should incorporate terminology and concepts discussed in class, and include answers to the following:
Rubric: 20 points for each of the following questions:
1. What is meant by Marketing Myopia.

2. Give an example of Marketing Myopia using a company (not an industry) you perceive to be suffering from this.  Identify and explain the specific marketing myopia problem in this company, as defined by the Levitt article.

3. Analyze and explain why it occurred at this particular company, and why it occurs in companies in general.
4. What are the implications for this (or any) organization who has Marketing Myopia?
5. How can the company overcome it?  What are your strategy recommendations?
Your submission should be made via the Blackboard Assignment Link.  It should be in a Microsoft Word document, 12-pt. font, standard margins, and double-spaced.  It should be succinct and to the point.
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